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ABOUT HSNC
UNIVERSITY

HSNC University, Mumbai, formed under the Maharashtra Public
Universities Act, 2016, is a Cluster University composed of HR
College of Commerce and Economics, Kishinchand Chellaram
College, and Bombay Teachers’ Training College. These A
Grade institutions, recognized by NAAC, boast a stellar
reputation nationally and globally, serving as exemplars within
the Hyderabad (Sind) National Collegiate Board. Through
Innovative academic and research endeavors, they continually
adapt their curriculum to meet dynamic educational needs,
fostering industry-academia collaborations and international ties
for experiential learning.

This transformative initiative, driven by RUSA and supported by
the Government of Maharashtra and India, aims to address
deficiencies in the traditional university model. The Cluster
University empowers institutions like HR, KC, and BTTC to
pioneer curriculum reforms, offering greater autonomy in
syllabus design to align with contemporary, interdisciplinary
standards on a global scale. Graduates benefit from extensive
employment and higher education prospects, with leading
industries and organizations regularly recruiting from these
prestigious colleges, shaping influential alumni networks both
nationally and internationally.



MESSAGE FROM

DR. NIRANJAN HIRANANDAN!I,

PROVOST OF HSNC UNIVERSITY:

Dear Students, Faculty, and Stakeholders,

As Provost of HSNC University, | am thrilled to witness the strides we are making
towards academic excellence and innovation. With the Honorable Governor of
Maharashtra as our Chancellor, our university is committed to fostering a dynamic
environment where creativity thrives and ideas flourish. Our recent initiatives, such as
the Kalpana Incubation Center and the Kalpana |Ideation Competition, underscore our
dedication to nurturing entrepreneurial talent and driving innovation.

| am confident that with our collective efforts, HSNC University will continue to inspire
and empower generations of students to become leaders in their fields. Together, let us
embrace the spirit of collaboration and entrepreneurship as we shape a future filled

with boundless possibilities.
Warm regards,

Dr. Niranjan Hiranandani
Provost, HSNC University



MESSAGE FROM

PROF. HEMLATA K. BAGLA,
VICE CHANCELLOR OF HSNC UNIVERSITY:

Dear Members of HSNC University, Mumbai,

In my capacity as Vice Chancellor, | am honored to lead our institution towards a future
characterized by academic excellence, innovation, and societal impact. HSNC
University, Mumbai, under the guidance of our esteemed Chancellor and Provost,
embodies a spirit of collaboration and progress that serves as a beacon for higher
education. Our steadfast commitment to providing students with a transformative
educational experience remains unwavering, and | am proud of the significant strides
we are making in this endeavor.

Through initiatives such as the Kalpana Ideation Competition and our strategic focus on
forging partnerships with industry leaders, we are equipping our students with the skills
and knowledge necessary to excel in an ever-evolving landscape. Let us continue to
push the boundaries of knowledge, foster a culture of creativity, and empower our
students to emerge as the leaders and innovators of tomorrow.

Warm regards,

Dr. Hemlata K. Bagla
Vice Chancellor, HSNC University, Mumbai



MESSAGE FROM

DR. PARAG GIDE, DIRECTOR,

BOARD OF INNOVATION INCUBATION LINKAGES
AND PLACEMENTS:

As the Director of the Board of Innovation Incubation Linkages and Placements
overseeing Kalpana, | am excited about nurturing innovation and talent within our
entrepreneurial community. We aim to provide students with the resources and support
to turn their ideas into successful ventures. Kalpana stands as a beacon for aspiring
entrepreneurs, offering a supportive environment for creativity and innovation. We
believe Kalpana will become a launchpad for many successful enterprises in the future.

Warm regards,

Dr. Parag Gide,
Director, Board of Innovation Incubation Linkages and Placements
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KALPANA
INCUBATION
CENTRE:

Established under the Board of Innovation, Incubation,
Linkages, and Placements of HSNC University, Kalpana

Incubation Centre is a hub for fostering innovation and
nurturing entrepreneurs. It offers resources, mentorship,
networking, and infrastructure to help start-ups flourish.
Kalpana aims to build a dynamic community of
entrepreneurs, mentors, investors, and industry experts.
It provides co-working spaces, prototyping facilities,
legal and financial support, and access to funding
opportunities. Through events and networking sessions,
it facilitates collaboration and partnership within the
entrepreneurial ecosystem.



THE KALPANA IDEATION
COMPETITION

(A State Cluster University)

@ HSNC UNIVERSITY, MUMBAI
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and an opportunity to become incubates in

Incubation Centre.

3. Supporting points indicating idea’s potential for success.
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by a 10-minute gquestion and answer

session.

CLICK HERE TO REGISTER

SMC University, Mumbai
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The Kalpana ldeation Competition, initiated by Dr. Hemlata Bagla, Vice Chancellor
of HSNC University, serves as the first step for enterprises from idea to business. In
its first stage held on September 14, 2024, 11 teams from HSNC University and
affiliated colleges presented their ideas to judges from prominent organizations.

They presented their business ideas to a panel of judges — Mr. Shriram Singh,
Zonal Head, Emkay Wealth Management and Mr. A. L. Sundaresan, Sr.
Relationship Manager, Corporate Banking. Five teams were selected to participate
INn the second stage of Kalpana.

The competition started with the lighting of the lamp followed by Welcome
address by Dr. Hemlata Bagla, Hon. Vice Chancellor, HSNCU. After the
introduction and felicitation of judges, the participating teams presented their
ideas. Each presentation of around 20 minutes was followed by a questions round
by the judges. After all the presentations were done, the judges addressed and
motivated the participating teams. Finally, five teams were selected for participation
in the second round of Kalpana to be arranged in April 2024. The Vote of Thanks
was delivered by Dr. Parag Gide, Acting Director, BIILP, HSNC University. The
entire competition was anchored by Mr. Mikhil Muthreja, HSNCU.



FIVE TEAMS WERE SELECTED FOR THE
SECOND STAGE.

NAME OF TEAM LEADER IDEA COLLEGE/ SCHOOL

Packaging of liquid Dr. L. H. Hiranandani College of Pharmacy,

Mr. Sarvesh Kandu .
medicines Ulhasnagar

Patient Doctor Data Dr. L. H. Hiranandani College of Pharmacy,

Mr. Vivek Prajapati
Jab Management System Ulhasnagar

RiselLocal: Empowering

: : D. M. Harish Law School, HSNCU
Villages, Fuelling Dreams

Ms. Naina Abichandani

Genetic Testing and
Personalized Services

Ms. Nia Shah

KC College

Solstice — Smartwatch
connected with Al Integrated KC College

App

Ms. Khushi Randeria
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AARTI

Aarti Trikannad, the founder of Unsquare
productions, believes that the job of a filmmaker
IS challenging and engaging at the same time.
However, if a flmmaker learns to relish these
challenges while fulfilling their duties, success is
bound to follow. Aarti’s journey as a filmmaker
has not been without its hurdles. She sets
herself up to be the perfect idol for those who
are ardent about filmmaking.

The qualities of persistence, hard work,
creativeness, passion and commitment have
enabled her to become adept not only at her
role as a filmmaker but also as an entreprenedr.
It was not easy for her to adjust to filmmaking as
a profession initially as she did not have any
contact which she could have used to draw
favours from the industry.

She remembers how she used to like
teling stories through pictures since
childhood. Aarti studied at K.C. College
from 2013 to 2016, pursuing her
undergraduation in mass communication
and media studies. While pursuing a
Master's degree in cinematography, she
enjoyed her training and internships in
creating movies. For being an
entrepreneur, she believes that one does
not need to be out of the box, what matters
IS how one sells, performs and works. With
this mindset, she creates a confident mood
for herself, which helps overcome any
obstacle that occurs in her way.

TRIKANNAD

It is very insightful and commendable to
know that she fought and stood for herself in
a field of work where the dominance of the
male gender is visible. At such an early age
she is getting recognised in OTT platforms
across the world. She has undertaken
projects both in Dubali and India. Aarti Is
known to take challenges and excel at
everything she does.

During her college days, she was an expert
at chess. Like the male dominated career she
IS now excelling at, she fought a similar battle
while she used to play chess during her
college days. She competed with mens’
teams and became champion in the general
chess league.
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Aleena Gandhi founded Social Media Dissect in
2018. During her time in college, she wrote a
book called ‘The Switch’. By the age of 16, she
had learnt the art of proofreading, content
writing and book writing. She studied at K.C.
college from 2013 to 201/, pursuing Bachelor’s
degree in Arts and did her specialization in
English Literature which helped her gain a
substantial amount of knowledge about various
styles of writing that she applied while working
on the book.

Aleena pursued numerous internships during
her time in college. Her first assignment was at a
digital marketing agency in their department of
social media. In those 2 years she enhancec
her experience in this line of work and decidec
to move on to start her own business. Initially,
her business consisted of an Instagram page
that used to bring a number of brands together
by conducting thorough research about them.

She and her team at Social Media Dissect
realised that there was a vacuum in the
digital marketing space, which provided
them the impetus to establish a mechanism
that would give Iinformation about the
happenings of the marketing industry in
one place. They started working on solving
a lot of problems like plagiarism, which are
still rampant in the Indian digital marketing
sector, along with simultaneously building a
community of people who were interested
IN marketing. In three and a half years, they
have expanded Social Media Dissect by
adding two new wings - one being the
Publications wing and another being the
Social Media Marketing wing.
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A popular misconception about marketing is

thelr services.

the lack of decent salaries. However, Aleena
maintains that if the person is skilled enough
they can and should demand a fair price for

It is also key to establishing a healthy work-
ife balance to avoid burnout. Presently,
Social Media Dissect is focusing on the Web
3.0 digital revolution by working on projects

which involve NFTs.

Her message to young entreprenet
ntrepreneur

never be afraid of failure. An e
must always take risks and surro
with a non-judgemental group of

SOCIAL MEDIA

DISSECT

s is to

und

oneself

neople.




AMI

Ami Bhansali, the founder and CEO of Chai

Diaries, has thus appreciated the real essence
of tea and established her brand of speciality
organic and conventional tea.
She is a powerful woman entrepreneur
demonstrating success In launching her
consumer brand and scaling its growth, both
nationally and internationally. Taking in on the
childhood nostalgia she had from her summer
holidays spent in her grandfather's tea
plantations in Nilgiris, she realised her dream in
New York City and started Chai Diaries in 2013.

Ami studied at K.C. College from 2001 to 2004,
pursuing her undergraduation in Mass Media-
Advertising.

The knowledge and the skills she gained during
this time has helped her immensely in her
entrepreneurial journey. In 2010, she moved to
the USA and started by taking short term
courses about starting a new business,
iIntegrated marketing, and public relations from
the NYU School of Professional Studies. While
at NYU SCPS, one of the courses needed her to
present a business idea, for which her team
worked on Chai Chart Concept, and then there
was no going back!

Chai Diaries is all about clean ingredients and
providing a superior tea experience. The aim is
to provide “comfort in a cup” which allows the
consumer to reconnect with themselves In
those precious moments of silence while the
tea is brewing.

BHANSALI

The Next 1000 List, which has been created
to shine a light on the entrepreneurial heroes
and small businesses of America, has
included Chai Diaries in its listings, a glorious
feat Ami is proud of. Her focus is now
growing her brand in retail stores across all
states in the USA.

She takes delight in exclaiming that she has
learnt about business not from an MBA
course but from working in the real life
business world, networking and handling
rejections. The biggest life experience she
credits to Chai Diaries is teaching her
independence. It gave her the courage to
pursue her passion, the perseverance to start
ground up and live in a new country among
strangers




Amruta Vibhute is the founder of the
personalised qifting company Deécor Mystic.
They exhibit a wide variety of unique handmade
home décor products like dreamcatchers, wall
hangings, artefacts, calendar embroiderers
which are custom-made according to the
demands of the customers. Their best selling
product across various platforms like Snapdeal,
Amazon and their website are customisable
embroidery hoops and 3D Frames.

She has been very passionate about art, craft
and creativity since childhood. Amruta studied

at K.C. College from 2016 tO 2019 pursuing her
undergraduation in financial markets.

The exposure she got as a student at K.C.
College helped her develop entrepreneurial
skills and made her into the confident person
she is today. The Covid pandemic era made
everyone come to terms with the fact that
tomorrow isn't guaranteed. Thus, she decided
to transform her passion into a business and
fulfil her dream of being an entrepreneur. She
started off by making a few dream catchers and
uploading them on her WhatsApp Status. She
was overwhelmed to see the great response
from her customers as within 2 days all of them
got sold.

She repeated the process and gradually, over

the span of a month her business started
getting even more popular and scaled new
heights.

AMRUTA
VIBHUTE

Being the first entrepreneur in her family, as
exciting it might sound, came with its own set
of challenges. Initially, her parents were a bit
reluctant and could not support her, but as
the business started growing, her father saw

its potential and encouraged her.
Furthermore, sourcing raw material at an
affordable price during the lockdown proved
to be an uphill task.

Such was her dedication that she started
watching videos and reading books to learn
more about entrepreneurship. Having tried
that out, she does admit that real knowledge
of managing a business comes from
experience. Looking forward, she now wants
to convert her venture into a full fledged
gifting company and wants her products to
reach every household in the country. On a
parting note, she advises the aspiring
entrepreneurs to believe in themselves and
follow their passion, so that no challenge that
lies in their way can demotivate them.




Social media has become an extremely
Important aspect of everyone’s lifestyle. As
such, it allows businesses to purposefully
engage with the target audience. However, Iin
order to maintain such a relationship with the
target audience through social media, one must
possess the required influencing and marketing
nous.

Owing to their thorough knowledge of the
various nuances of digital marketing, Anam
Tyrewalla & Niharika Abhyankar have together
built an establishment based on influencing the
targets of their clients through social media.
They are also renowned for their efficient
handling of the social media accounts of many
known firms and businesses.

Anam and Niharika studied at K.C. College from
2017 to 2020, pursuing their undergraduation in
mass media and advertising. During their third
year in the BMM course when they were
looking for internships together, they realised
they needed to sustain themselves with their
own pocket money. That is how their journey
began.

They decided to take this idea to the next level
and started looking for people to prepare a
working structure. Their company hame, Socasa
stands for ‘So’ as in Social and 'Casa’, which
means home. Anam and Niharika met several
designers and other dedicated working
professionals, and they landed their first client in
March 2021 through sheer hard work and
perseverance.

ANAM AND
NIHARIKA

They believe In networking with their
previous or existing clients in order to
transform their start-up into a successful one.
Along with this, great care is taken to ensure
the provision of satisfaction to the customers
and to work in accordance with the client’s
needs and preferences. They realised that
these personalised relationships with their
clients enabled the company to turn them
iInto reqgular customers.

Maintenance of social media accounts is not
a walk in the park by any means as it involves
a substantial investment of time to keep
oneself engaging in the virtual world to keep
up with the latest trends.

Today, at the age of 22, they are running the
social media handles of many clients and
they are recognised in the industry by virtue
of their talent.




ANAND
KULKARNI

In this series of Entreview, we got a chance to . -
iInteract with the very versatile Anand Kulkarni
who IS a writer-director, producer and the
founder of Flop Films Pvt Ltd., a media
production house in Mumbai.

Anand studied at K.C. College from 2008 to
201, pursuing his undergraduation in Mass

Media, which enabled him to understand the

nuances of media. Not only did he emerge as a This task is accomplished via the various
topper of Mumbai University in his course, but ~ Services offered by Flop Film Pvt Ltd. These

he also actively took part in many extracurricular ~ Nclude  pre-production  services, concept
activites all of which were related to development, analysis, amplification, and
filmmaking.Some of these included working Video strategy. Design is an extremely
with external institutions like Tata Institute of IMmportant factor in fimmaking; excellence in
Social Sciences, Tihar Jail and other prisons, design Is achieved through set design,
oroducing videos on various advertising and sound design, and line production. Content
journalistic fronts.He performed exceptionally ~ €réation, interactive videos, video mix and
well despite being visually challenged, that too ~ Strategy also form an integral part of Flop

in a visually demanding field of learning. Film Private Ltd.

Anand established Flop Films Pvt Ltd. in 2009
while he was still in college. He describes his
company as a place where he is reinventing the
potential of video- based storytelling in this new
digital world. His company aims to help brands
and customers to build better relationships, by '
charting out everything that would help the F Iop F llms
brand achieve its objectives which includes

working on video strategies, scripts and various

other creative ideas.




Ankit Bhatia serves as the Co-Founder and
Director of White Turtles Studios, one of the
foremost creative studios in the country. Ankit’s
journey in this field started while he was
pursuing his undergraduation at K.C. College
when he was given a project for creating a film.
During this project, the students withessed the
sophistication of film editing for the very first
time at a local design studio called ‘Lalu Studio’.

The process of editing intrigued him to no end,
and he decided to work for the studio. The film
which he had edited was among the best in that
particular assignment and he won several
awards for his performance.

When he was 20 yrs old Ankit started editing
documentaries, AVS, trailers, etc. While working
with the editor, he cut the fim ‘D-Company’,
directed by acclaimed director Ram Gopal
Varma.

Following this insightful experience, he started
working at Reliance Media Works, where he
convinced the CEO to establish a Trailer House
as earlier there was none. Ankit worked at
Reliance Media Works for /7 years and held
diverse job roles such as Editor, Marketer etc.
On one occasion, his work was of such a high
standard that Vidhu Vinod Chopra anc
Rajkumar Hirani gave him a standing ovation ir
front of the audience.

H.

After a number of years at Reliance Media
Works, Ankit realised that he wanted to start
his own venture. He met his business partner
at Reliance Media Works who was a graphic
artist and together they decided to take the
plunge into the world of entrepreneurship.

Today, this company has a revenue of 40
crore rupees. Their company serves as the
sole Indian vendor for almost every OTT
platform and advertising agency, and has
been involved in the production process or
digital campaigns of acclaimed shows such
as Mirzapur, Taandav, Panchayat etc. Ankit’s
advice to the young generation of
entrepreneurs is to just take the plunge and
do whatever they feel is the right thing to do.

WHITE
TURTLE

s T U D I O §




Ayush hails from a small town in India, and is
living his dream by working every waking hour
towards his goal. He remembers the time he
had to make up stories when he was late to
class during high school. He had a passion to
construct analogies and compelling stories full
of metaphors, anecdotes, theories, characters
and empathy.

Ayush Studied at K.C. College from 2013 to
2016, pursuing his undergraduation in Mass
communication and media studies. It was K.C.
College that provided him the platform to
kickstart his fruitful journey as a filmmaker and
enabled him to build a strong foundation for his
career. His work as a creative
producer/storyteller in New York and Los
Angeles focused on creating compelling,
emotional and captivating content for small and
medium-sized businesses and personal brands.
Being a foreigner, it was a challenge for him to
prove himself as a professional creator which is
why he had to go an extra mile to prove his
abilities.

He has worked and collaborated with some

of the most notable people in the industry
who have won Academy Awards. Beyond
producing and making films, he is an expert
at personal branding and brand building. As
a creative content producer, he is creating a
fusion point for all his abilities under one
umbrella to service multiple personal and
business entities.

Ayush’s strong connections give his brand
the required fuel to take a grandstand in the
entertainment scene. He always had the
dream of making things happen not only for
himself but also others. Following his dreams
as a filmmaker and creative producer has
enabled him to bring other people’s dreams
alive, in turn entertaining people and
exposing them to the right brands and
stories.




Arjun Darji, the visionary Founder and Director
of Onemotion Group, embarked on a journey
that evolved from a Digital Marketing firm to a
leading Data Analysis and Data Visualization
entity. Initially providing branding and
advertising  services, Onemotion Group
transitioned into a data analysis firm, servicing
notable brands like Spotify India.

Arjun's inspiration came from influential creators
on platforms like YouTube, sparking his curiosity
about brand integration in FilterCopy videos. To
delve deeper, he created a LinkedIn profile,
connecting with successful influencers and
gaining insights into influencer marketing and
high-level branding.

From the outset, Arjun envisioned Onemotion
Group as a powerhouse acquiring small
businesses instead of being acquired.
Constantly seeking growth, the firm collaborates
with other agencies, including CGl studios.
Business partnerships, including one formed
with a friend from K.C. College, underscore the
Impactful role his college experience played in
boosting his morale for entrepreneurship.

Balancing business and studies presented
challenges, demanding sacrifices in social life.
Arjun acknowledges facing pre-pitch anxiety but
manages everything effectively. Originally
aspiring to be a collector in a government firm,
his passion for influencing and brand creation
led him to establish Onemotion Group.

Arjun's creativity and Innovation set
Onemotion Group apart in the digital
marketing industry. Entrepreneurship
changed his perspectives on education,
workplace dynamics, and responsibilities. He
advocates taking risks and trying unique
marketing strategies for growth.

Reflecting on his journey, Arun would
reconsider starting Onemotion Group, opting
to gain experience as the Head of a
Department in larger firms first. His advice to
young students is to focus on one thing at a
time and give it their best shot.

In essence, Arjun Datji's entrepreneurial story
IS marked Dby vision, adaptability, and the
pursuit of excellence, showcasing the
transformative impact of passion and
innovation in the dynamic landscape of
digital marketing.

ONEMOTION



Fueled by creativity and market insight, Akshae
Golekar founded Optiminastic Media, a rapidly
growing tech-driven digital marketing agency

excelling in Social Media Marketing, E-
commerce Development, Performance
Marketing, Influencer Marketing, and the

Metaverse. Co-founding the venture six years
ago, alongside a close friend, their collaborative
efforts have propelled the company to notable
success, boasting an Iimpressive annual
turnover of 15 crore.

Before his entrepreneurial journey, Golekar
served as an executive associate for three
years, delving into the intricacies of the business
ecosystem, gaining invaluable insights. His initial
dream of establishing a product company faced
funding challenges, leading him to strategically
pivot and create a marketing agency. Golekar
places great importance on networking for
business success, considering it a cornerstone
of his entrepreneurial journey. To realise his
dream, he consciously forwent some social
connections, channelling energy into building
meaningful connections for Optiminastic.

Immersing himself in market reports, Golekar
strategically positioned his venture ahead of
market trends, collaborating with reputable
companies and planning future collaborations
with  NSDL in 2024-25. Viewing failures as
catalysts for growth, he identifies underlying
problems and explores innovative solutions.
K.C. College played a transformative role in
honing his confidence on stage and leadership
qualities.

AKSHAE
GOLEKAR
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During the challenges of the COVID era,
Golekar turned adversity into opportunity.
Shifting operations online, he assembled a
talented team to work on a single project,
turning pandemic constraints into a flourishing
period for Optiminastic.

At the pinnacle of his success, Golekar
grappled with Imposter syndrome,
acknowledging it as a normal part of the
entrepreneurial journey. Understanding that
self-doubt accompanies pushing boundaries
and achieving milestones, he learned to
embrace it as a catalyst for growth.

Firmly believing in the essence of business
ying in mathematics, Golekar sees
entrepreneurship as a vast numerical puzzle.
Whether budgeting, forecasting, or assessing
market trends, he advocates the importance
of numbers for entrepreneurs. In essence,
Akshae Golekar's entrepreneurial journey is a
testament to strategic pivots, networking,
foresight, resiience, and  embracing
challenges as stepping stones to success.

OPTIMINASTIC

MEDIA



In August 2020, amid the first lockdown, Arjun
Shukla founded Turf Fantasy League (TFL) as a
passion project with a mission to provide
recreational sporting opportunities, especially in
football, to individuals feeling estranged during
the pandemic. Overcoming hurdles, Arjun
ensured safety by collaborating with hospitals,
security-providing  agencies, and  strictly
following government-prescribed COVID-19
protocols.

Arjun's vision evolved into creating a platform
where anyone aspiring to play a sport coulc
explore and showcase their skills, regardless of
prior professional coaching. Though the project
started with minimal business knowledge, TFL's
events garnered excellent responses, and
during the 3rd season, Arjun realised his calling
while managing both operational and
management duties.

In July 2023, TFL ventured into badminton
tournaments, expecting modest participation
but receiving an overwhelming 300
registrations. While a relief, it posed a challenge
to execute the tournament in a concise 2-day
structure. Yet, with a strategic plan, they
successfully organised the entire competition
within the limited timeframe.

Reflecting on challenges in the sports
entrepreneurship industry, Arjun emphasised
India's upcoming major sporting events like the
2036 Summer Olympics and the 2034 FIFA
World Cup matches, indicating a promising
future for home-grown sports brands.

ARJUN
SHUKLA

Arjun highlighted the importance of explaining
the value of registration fees to interested
players. At TFL, they believe In earning
customers' trust by providing a seamless
tournament experience and adding value to
players' athletic endeavours.

Arjun advises young entrepreneurs to
maintain professionalism, avoid leniency, and
create professional calendars and roadmaps
for different management functions, especially
if multitasking. In times of doubt, he relies on
nis lifelong love for sports, emphasising that
oursuing a passion keeps entrepreneurs
motivated during challenging times. His
entrepreneurship journey has been vastly
shaped by his mentors at K. C. College.

Arjun Shukla's journey with TFL exemplifies
the power of passion in navigating challenges
and creating opportunities, proving that a
genuine love for the work one does is a
driving force for enduring success.

T=0




AASHNA
KARIA

Aashna Karia, the visionary founder of Sinapse,
has reshaped the digital marketing landscape
through a journey that began with a solid
educational foundation. Holding a three-year
degree in Digital Marketing and Communication
from Flame, University of Pune, she laid the
groundwork for her future endeavours. Her
immersion in the practical intricacies of the field
started with over two years of internships at
various digital marketing agencies, providing
iInvaluable Insights into its dynamic landscape
and igniting her passion for the industry. Managing Sinapse's finances strategically,

Aashna prioritises her team by ensuring
Fueled by this vision, Aashna took the leap to ~ secure salary payments for 10-12 months. She

establish Sinapse, embodying her commitment ~ Maintains a belief in the balance between

and creativity. Her journey from academics to ~ content quality and performance marketing for
a successful strategy. Aashna envisions

Sinapse not only thriving but becoming a
orominent force in the industry, strategically
olanning and executing initiatives to position
the company at the forefront of the marketing
realm. Her forward-thinking approach and
commitment to a harmonious blend of
Creativity and strategy showcase her as a
leader shaping the future of digital marketing.

iInternships and entrepreneurship showcases
not only her evolution but the realisation that
creative freedom Is paramount for her best
work. Under her leadership, Sinapse believes
digital marketing is a scientific discipline,
iIntroducing emotionally resonant content that
forges lasting connections rather than mere
promotion.

Aashna Karia sees entrepreneurship as an
Investment in passion, stressing that building
one's enterprise vyields higher returns than
contributing to others. Stress is not a deterrent
but an integral part of the entrepreneurial
journey, she argues, encouraging others to SI NAPSE
embrace challenges. Her advice to aspiring storytelling X performance
business leaders underscores the importance
of anticipating and preparing for potential risks,
advocating for foresight and humility. K. C.
College has played a significant role in helping
shape Aashna’s confidence.




Ansh Kothari, a second-year IT science student
at K.C. College and current VCP of K.C.
College’s club “E-Cell,” sheds light on his
venture, Skill-Up Education. Transitioning from
commerce to science in pursuit of a deeper IT
understanding, Ansh is currently pursuing FRM
and CFA certifications alongside his college
journey.

Founded in 2020, Skill-Up Education's mission
IS to provide basic coding and IT education to
children aged 6 to 15, focusing on logical
reasoning through programming, Python, and
web development. Their current marketing
platforms include Facebook and Instagram, with
plans to collaborate with schools and institutes
in the future.

Motivated by the US educational system where
children start programming at seven, Ansh
aimed to bring this approach to India, fostering
logical reasoning and curiosity. Challenges
iIncluded building trust and recognition,
particularly as a 16-year-old entreprenedr.
Offering trial classes and free promotions
helped overcome initial trust issues.

Financially independent and self-funded, Skill-
Up Education is exploring future funding options
for larger visions and expansion. Their future
vision involves collaborating with schools,
integrating programs into the curriculum, and
making basic skill-sharing a school subject.

ANSH
KOTHARI
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Reflecting on his time at K.C. College, Ansh
credits the BSA program for providing insights
into IT Industry needs, motivating him to
bridge the gap between school education and
industry  requirements  through  Skill-Up
Education.

In advice to juniors, Ansh emphasises seizing
opportunities, embracing the learning process,
and focusing on basics. The interview
highlights the challenges and triumphs of a
young entrepreneur shaping education's
future through technology. Skill-Up Education
stands as a testament to the power of
combining passion with purpose to make a
significant impact on the educational
landscape.

SKILL M/ﬂ/




Benazir Bakht is a strong advocate of building
and creating sustainable companies and brands
which create social impact and generate
employment opportunities. She is the founder
of CBD OQils, a health and wellness website that
sells CBD and Hemp based products from
different brands.

According to her, we must adopt a healthy and
organic lifestyle. It is important to go back to our
cultural roots and embrace ancient and effective
Ayurvedic practices. The use of medicinal
cannabis extracts in products has many benefits
and also helps farmers earn their livelihood. Her
website is a specially integrated platform which
sells hemp-based skincare products, edible
products with therapeutic properties, CBD oils
and even hemp products for pets.

One of the challenges she had to face with her
venture being a part of a niche market is that
almost all major online advertising channels
restrict brands from promoting CBD products.
However,  with her  dedication and
perseverance, she could find her way out by
opting for influencer marketing and creating
content on Instagram.

Benazir studied at K.C. College from 2016 to
2019, pursuing her undergraduation in Film,
Television and Media Studies where she learnt
the A-Z of filmmaking

213, V.VAL
BAKHT

She talks about leaders

nip through articles

and other mediums but m

ost importantly, she

leads by example. It is said, “We don't inherit
the planet from our ancestors. We borrow it
from our children.” Benazir is working towards

creating a healthy nation

for generations to come.

and a better future
She believes that

whatever we have, we owe it to the planet.
Therefore, we need to go green and work

sustainably.

CBD OILS INDIA
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Bijal Rao, an inspirational figure in the ever-
evolving business landscape, embarked on her
entrepreneurial odyssey while studying at K.C.
College. Her journey has been defined by
resilience, responsibility, and a profound grasp
of the human element in business.

Bijal emphasised the impact of personal life on
her entrepreneurial role, citing responsibility and
motivation as guiding principles. These qualities
anchor her during challenges, and she
prioritises transparent communication within her
company, especially with the Gen Z workforce.

Reflecting on her entrepreneurial path, Bijal
values setbacks over successes, emphasising
the lessons learned from challenges. The
COVID-19 pandemic underscored the need for
adaptability and resilience. Regarding regrets,
she acknowledged moments of doubt but
stressed the importance of prioritising the
company's Interests over personal
considerations.

Recalling her college days at KC College, Bijal
highlighted a focused academic approach
balanced with a vibrant social life. Engaging in
auditions, interactions, and memorable plays,
she learned the significance of balance and
stepping out of one's comfort zone. Her advice
to young entrepreneurs echoes this sentiment:
have faith, and everything will fall into place.

BIJAL

Addressing workplace culture concerns, Bijal
stressed the Iimportance of allowing
Individuals to contribute uniguely.
Encouraging young entrepreneurs to work
with unwavering energy for the company's
betterment, she emphasised seeking help,
understanding, and mentorship.

In conclusion, Bijal Rao's journey from KC
College to  entrepreneurial SUCCESS
showcases the transformative power of
resilience, responsibility, and visionary
thinking. Her insights into learning from
setbacks, prioritising the company's vision,
and fostering dynamic workplace culture
provide a roadmap for aspiring entrepreneurs.
Bijal Rao's story embodies entrepreneurship
as a joummey of continuous learning,
adaptability, and taking the plunge with
unwavering commitment.

BR@ND
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Bhoomi Dubal's entrepreneurial journey is a
testament to the transformative power of
passion and creativity. Her venture, We Learn,
emerged during her college days when her love
for creativity and personalised gifts led her to
craft handmade treasures for college fests. The
joy derived from gifting artistry fueled her
entrepreneurial spirit.

A pivotal moment occurred in 2020 during the
pandemic, where Bhoomi, stranded in her
hometown, witnessed her venture flourish.
Fulfilling over 70 orders in a month showcased
her resilience and the enduring appeal of
handmade, personalised creations.

One standout experience was fulfilling a
substantial order from a college professor
during the early stages of her venture. Despite
being a student, Bhoomi rose to the occasion,
delivering a unigue and impressive product for
high-society hampers.

Challenges in entrepreneurship, according to
Bhoomi, Include understanding customer
needs, practising patience, effective client
handling, and communication. She underscores
the Iimportance of continuous education,
reflecting her commitment to self-learning in the
gifting landscape.

Bhoomi advocates for patience and
consistency, emphasising the uniqueness anc
cherished value of every handmade gift. Worc
of mouth has been a powerful ally in building
her brand.

BHOOMI
DUBAL

Addressing doubts and challenges, Bhoomi
advises finding a niche and passionately
oursuing it. Trust in one's art, embrace the
multidimensional artist within, and persist even
IN uncertainty.

Reflecting on her days at K.C. College, Bhoomi
acknowledges its pivotal role. Being part of
cultural teams allowed her to explore her love
for personalised qifts, receive valuable
feedback, and garner support and guidance
from professors recognizing her potential.
Bhoomi's entrepreneurial journey imparts
lessons on expressing oneself through work,
adapting to client needs, and effectively
managing business aspects. Her message to
budding entrepreneurs is powerful: "Never
give up and express yourself boldly. People
might criticise or judge, but don't be afraid."
Bhoomi's story inspires those daring to dream,
showcasing the remarkable outcomes when
pPassion meets perseverance IN
entrepreneurship.

HASH ART




DIPIKA
DAGA

Dipika Daga is the founder of The Paddling
Foundation, a not-for-profit organisation that
works towards the eradication of the stigma
around menstruation.
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Dipika studied at KC College from 2016 to 20195, : :
pursuing her Bachelor's degree in Arts. She was E ¥
a bright and zealous student who participated in i‘%‘la %ﬂ ‘ |
and organized cultural fests and competitions at U -—. ' |
intra and inter collegiate levels. She was also a They also enable women in remote areas to
member of the Gender Issues Cell and NSS, €mpower themselves by setting up shops

: | . ish b ' i selling menstrual products at a subsidized
e e pe.d er. polish her public:speaking rate, thus providing them a source of income
and networking skKills.

while also catering to the community at large.
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She embarked on her journey as a social Apart from working at the foundation, she is
entrepreneur with the establishment of the  also afl expressive. ar.t5 therapy practitiongr.
Paddiing Foundation in 2018. Personally Working towards bringing a positive change in

‘ i h th rual tab ~araved the society and in the mindset of the masses is
,S W9ging Wi = MENSTLAl taboos ENJrave iIndeed a challenging job, which she has truly

in the society inspired her to gather like-minded ¢ ;cceeded at, owing to her passion towards
individuals to fight against the same. The the cause and her untiring efforts

foundation conducts several campaigns
through which they distribute menstrual
products in areas with restricted access to
menstrual hygiene and awareness.

Some specialised initiatives of the foundation

are school sanitation projects and conducting PADDLING
free gynaecology camps in areas that lack
access to professional healthcare facilities. They
look forward to conducting workshops
explaining the biological, psychological, and
social factors of menstruation to help create a
positive air around the topic




Divyesh Gopani truly drew upon this quotation
and became the founder of | Create Infotech
and Rayan Eyewear. | Create Infotech caters to
clients across the globe by providing them a
one stop cloud-based accounting solution, BU
Tools Integration and ERP Solutions.

PEACE- Precisely Evolved Accounting Concept
for Entrepreneurs- is a software developed by
his team to make accounting more organised
by integrating it with IT and to make it easier for
people to comprehend and access it. Rayan
Eyewear was established by him as a
completely Make-in-India eyewear brand which
aims to make its products affordable for the
entire Indian population.

The aim of his businesses is not just to generate
revenue but also to give back to the society in
whichever way possible.

Divyesh studied at K.C. College from 2015 to
2018, pursuing his undergraduation In
Accounting and finance. He believes that his
time at K.C. College is where his entrepreneurial
journey began. He was very active In
extracurricular activities and was the head of the
placement cell during the second year. In
addition, being a part of the managing
committees of college fests like Joule and Zest
provided him networking opportunities. It also
helped him to develop Ileadership skKills,
communication skills and learn about teamwork
and prioritization.

DIVYESH
GOPANI

According to him there is no strategy of
success. It completely depends upon your
own mindset. Consider your business as your
child and keep grooming it to make it
successful. He says that if you think it is right
for your venture, just believe in yourself and
go for it. Do not be scared of making mistakes
during the initial stage of your business. Look
at your mistakes with a positive outlook and try
to learn from them in order to not repeat them
in the future.

He believes that in a workplace, it is important
to be thoughtful of a person’s special skill set
while assigning work to them. Everyone
should do their own work rather than
interfering in others work because it creates a
lot of chaos. We should, however, always be
open to constructive feedback in order to
reach greater heights




Doshi, an entrepreneur with a nine-year
background in logistics, shared insights into the
challenges and triumphs of venturing into the
niche sector of concert logistics. Beginning as
an employee in logistics, the journey unfolded
with a passion for the field, leading to the
rigorous custom broker licensing exam and
subsequent practical experience. To deepen
their understanding, the entrepreneur pursued

a one-year course at Mumbai University's
Institute of Customs.
The global pandemic in 2020 presented

unexpected challenges for setting up a
business. Despite the turbulent times, the
entrepreneur utllised the downtime to
understand market dynamics and lay the
foundation for future growth. Emerging in 2021,
the business faced competitive marketing
challenges, prompting a shift to networking
events for the unique logistics industry.

The entrepreneur's vision expanded to
specialise in concert logistics, streamlining
customs clearance for international artists
performing in India. Serving clients in the music
iIndustry became a focus, with plans to cater to
musicians, event management companies, and
concert organisers, simplifying the process of

iImporting and delivering event equipment.

Personal growth included developing attributes
such as focus, calmness under pressure, and
attentiveness. Notable achievements, like
handling logistics for the Indian Army's project in
Assam, highlighted the  entrepreneur's
commitment to diverse clients.

DARSHAN
DOSHI

College experiences played a crucial role, with
ogistics coordination during college festivals
oroviding valuable lessons In managing
complex tasks, preparing for entrepreneurship
challenges, and emphasising the importance
of hands-on experience.

Reflecting on  turbulent times, the
entrepreneur underscored the importance of
doing what one loves. The advice to aspiring
entrepreneurs is to dive into their field, learn
from experiences, and trust that success
follows genuine passion and dedication.

In conclusion, Doshi's entrepreneurial journey
In logistics showcases resilience, adaptability,
and passion, serving as an inspiration for
those considering entrepreneurship in

specialised sectors. From customs exams to
concert logistics, the story exemplifies the
challenges and rewards of pursuing one's
passion in the dynamic world of logistics.

DOCHSEAI

LOGISTICALLY YOURS



Divyesh Gopani truly drew upon this quotation
and became the founder of | Create Infotech
and Rayan Eyewear. | Create Infotech caters to
clients across the globe by providing them a
one stop cloud-based accounting solution, BU
Tools Integration and ERP Solutions.

PEACE- Precisely Evolved Accounting Concept
for Entrepreneurs- is a software developed by
his team to make accounting more organised
by integrating it with IT and to make it easier for
people to comprehend and access it. Rayan
Eyewear was established by him as a
completely Make-in-India eyewear brand which
aims to make its products affordable for the
entire Indian population.

The aim of his businesses is not just to generate
revenue but also to give back to the society in
whichever way possible.

Divyesh studied at K.C. College from 2015 to
2018, pursuing his undergraduation In
Accounting and finance. He believes that his
time at K.C. College is where his entrepreneurial
journey began. He was very active In
extracurricular activities and was the head of the
placement cell during the second year. In
addition, being a part of the managing
committees of college fests like Joule and Zest
provided him networking opportunities. It also
helped him to develop Ileadership skKills,
communication skills and learn about teamwork
and prioritization.

GAURANG
SARVAIYA

According to him there is no strategy of
success. It completely depends upon your
own mindset. Consider your business as your
child and keep grooming it to make it
successful. He says that if you think it is right
for your venture, just believe in yourself and
go for it. Do not be scared of making mistakes
during the initial stage of your business. Look
at your mistakes with a positive outlook and try
to learn from them in order to not repeat them
in the future.

He believes that in a workplace, it is important
to be thoughtful of a person’s special skill set
while assigning work to them. Everyone
should do their own work rather than
interfering in others work because it creates a
lot of chaos. We should, however, always be
open to constructive feedback in order to
reach greater heights

GAUSA TECHNOLOGY




The owner and founder of Conscious Cinematic
Arts, Gaurav Gandhi, has been telling visual
stories for over a decade through a repertoire of
mediums. These range from weddings to
corporate events and short films which have
captivated audiences as a result of his
entrepreneurial venture.

The three years he spent as a student pursuing
his undergraduate studies at K.C. College have
greatly enhanced his confidence and helped to
shape him into the exuberant personality that
he has become today.

Conscious Cinematic Arts was founded in 2014.
Gaurav also serves as the Managing Director of
the marketingand advertising company, Jaya
Advertising (P) Ltd. Along with this, he founded a
company named ‘Another Idea'.

Gaurav has a dynamic professional outlook,
elucidated by his stint as a project trainee for
Hansa Research along with a Summer trainee
for Black Table Creatives. He has used
Conscious Cinematic Arts as a tool to help
companies build a photography portfolio which
suits their purpose. This may be considered an
Invaluable service in recent times, when it is
becoming increasingly challenging to enter the
fields of photography and video production due
to Immense competition.

GAURAYV
GANDHI
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Gaurav's company has worked with various
high- profile clients like Bajaj, HDFC Life, and
Hiranandani Group of Real Estate, which
elucidates their ability to deliver success.
Gaurav also worked as an Account Planner at
RK Swamy BBDO for four months.

Gaurav exhibits his multifaceted
entrepreneurial skills by handling two start-ups
with sheer dedication and hard work.
Conscious Cinematic Arts has helped
hundreds of couples make their fairytale
dream wedding a reality. His venture has a
formidable online base, with over 2.5 million
total views on its YouTube channel. With this,
he believes in making pleasant memories last
a lifetime by helping his clients cherish such
moments owing to his expertise In
photography and videography.



Harshil Doshi, the dynamic founder of Raykam,
spearhneads a  groundbreaking venture
specialising in lower copper raw materials.
Beyond the conventional role of a commodity
provider, Raykam positions itself as a
comprehensive one-stop solution, catering to
Micro, Small, and Medium-sized Enterprises
(MSMEs). Founded in 201/, the company's
name pays homage to Harshil's grandfather and
father, reflecting familial honour and legacy.

Raykam's embryonic phase in 2020
encountered challenges, particularly in
establishing a resilient supply chain for its
diverse array of products. Securing the first
customer proved daunting, requiring strategic
prowess and unwavering resilience from Harshil
and his team.

The linchpin of Raykam's triumph lies in its
astute marketing strategy tailored to MSME
dynamics. Recognizing MSMEs' tendency to
operate within clusters, Raykam strategically
oriented itself towards delivering impeccable
service to this segment. Harnessing the power
of reference business, Raykam cultivated a
reputation  that transcended  traditional
marketing channels.

Harshil emphasises responsibility and sincerity
as fundamental to any enterprise's success.
Raykam's story epitomises proactive problem-
solving and fostering growth - one of the many
skills developed during his education at K. C.
College.

HARSHIL
DOSHI

Reflecting on his entrepreneurial journey,
Harshil imparts valuable advice. At its core is
the paramount significance of self-belief. In a

landscape fraught with challenges, he
accentuates the inevitability of encountering
peaks and troughs. His counsel is clear: stay
resolute, maintain patience, and persist
through tribulations. This wisdom
encapsulates the resilience foundational to
Raykam's transformative journey.

Harshil Doshi's journey is a testament to
entreprenedurial resilience. His commitment to
excellence and profound understanding of
supply chain Intricacies have propelled
Raykam to Iindustry prominence, setting a
paradigm for success. Doshi's indomitable
spirit and visionary leadership serve as a
guiding light. His influence stands as a
resounding beacon, symbolising the enduring
impact of strategic leadership and unwavering
commitment within Raykam's success.

RAYKAM



ISHA

There is no doubt that everyone craves
desserts. Today, we are going to follow Isha
Adkar, the curator of Dough and Creme on her
sweet journey. As a child, her grandfather hac
encouraged her to start a business after
graduating from school. However, she did not
want that due to the heavy responsibilities one
has to bear as an entreprenedr.

Isha studied at K.C. college from 2013 to 2016,
pursuing her undergraduation in mass media
and journalism. The institution gave her the
confidence to embark on her entrepreneurial
Jjourney as she had already worked under the
content and marketing department by the end
of her undergraduation. The cherry on the cake
was thatbeing a foodie, she had always wanted
to do something that revolved around food. She
now has her own food blog as well. Her
favourite aspect of working in the foodservice
iIndustry Is selecting the menu because she gets
to experiment with new dishes and also
research the target audience.

Her business also has a wide selection of
international desserts to cater to every type of
foodie. In addition to that, she enjoys that she
has direct contact with her customers. She gets
to know their individual preferences and then
decides how many products she can sell to that
client group. This is a challenging skill to master,
but quite fun to learn and apply.

ADKAR

A big motivating factor is her mother who is
also part of the business, so she is pushed to
work harder for her mother. Marketing was not
a problem for her because she already had 4+
years of experience in the media and was
familiar with the tactics of promoting her
business on social media. She was able to sell
her products to The Times Network, Miss
World  Association, and many other
companies because of the great contacts that
the teachers at KC college had. This greatly
alded the venture's publicity.

Her favorite dishes on the menu are the
classic Tiramisu and cheesecake, which she
recommends to everyone. She feels it is
important to stay updated with the likes and
dislikes of the people and also, she believes
that one should keep their biases and beliefs
aside while doing a business, in order to
achieve greater heights.




Ishan Attra, the visionary behind Playera,
recognized a gap in sports training for children
and transformed his childhood struggles into a
thriving business. With a passion for football
since the age of 8, Ishan understood the
challenges of travelling long distances for
professional training. In his second year of
college in 2023, the spark of an idea ignited
when he noticed kids playing within their
residential complex.

The concept was simple yet ingenious—bring
professional coaches to the children's doorstep,
eliminating the need for extensive travel and
encouraging youngsters to explore sports
within their community. Ishan, along with his
friends, founded Playera, providing sports
services directly to residential complexes.
Presently, they operate 20 classes across
Mumbai, experiencing notable growth.

Addressing the fears and doubts common to
startup founders, Ishan shared concerns about
kick starting and scaling Playera, managing
various business aspects, and ensuring
efficiency. However, his unwavering vision to
simplify the sporting journey for children and
parents propelled him forward.

Ishan draws inspiration from the vibrant
entrepreneurial landscape of India, recognizing
anyone with leadership qualities, from a grocery
shop owner to a conglomerate founder, as an
entrepreneur. At its nascent stage, Playera
focuses on experimentation and finding the
right business models, temporarily setting aside
concerns like ROl and profitability.

ISHAN
ATTRA

Reflecting on his Junior College days at K.C,,
Ishan expresses gratitude for the opportunity
to play football and represent the college in
tournaments. These experiences instilled core
qualities such as teamwork, leadership,
promptness, a unified vision, emotional
control, patience, and resilience in the face of
failures.

Offering advice to today's youth, Ishan
encourages them to explore new
opportunities without overthinking

conseguences. He believes that stepping into
unfamiliar territories is an effective way to
connect with people, discover opportunities,
and unlock new horizons.

Ishan Attra's journey with Playera exemplifies
now identifying a need and translating
nersonal experiences into a solution can lead
to impactful entrepreneurship. His story serves
as inspiration for those daring to venture into
uncharted territories, showcasing the
transformative potential of addressing real-
world challenges with innovative solutions.

PLAY=RA




This simple yet profound saying is what inspired
Jatin Nadkar, the founder of two entrepreneurial
ventures in the foodservice industry, Nadkar
Enterprises and Kitchen Cartel.

Jatin studied at K.C. College from 2018 to 2020,
pursuing his undergraduation in Accounting and
Finance. Being a part of multiple student
committees and living in Mumbai during that
time really helped mould him into the confident
person he is today. His internships in the media
sector helped him land a job at the Schbang
company after his third year of college. As a
result of COVID, he left Schbang and shifted to
Pune. Jatin exclaims that he is very fond of
nonvegetarian cuisine.

As non-vegetarian food was not readily
available daily, during the Covid period, the idea
of his ventures was born. The Kitchen Cartel
deals with HORECA [Hotels, Restaurants and
Catering industry] and provides seafood to
them. Nadkar Enterprises, however, is a veg
subsidiary which deals with ecommerce and
retailing of regional food.

Often, in the shipping industry, logistics are not
under the control of the owner, so they are very
iImportant and challenging. He also exports his
product abroad, so in this case, one has to be
careful. In his opinion, one must make sure to
leave a buffer period in order to avoid delays in
delivery. The age of the food does not make it
unhealthy in the frozen scenario.

JATIN
NADKAR

What makes the difference is how the
company preserves the food. Kitchen Cartel's
approach revolves around the Individually
Quick Frozen (IQF) technology. In addition, he
works at his brother's company, as a finance
associate. The key to handling all these roles
well, he says, is knowing how to manage your
time efficiently.

The 21-year-old entrepreneur does not have a
social media profile. He believes there is
nothing to gain from unnecessary things. In a
workplace, the appropriate allocation of work
to different individuals and time management
are very important elements. He says that
education through books always helps to
some extent, but curiosity iIs necessary to
achieve certain goals. Finally, he recommends
new entrepreneurs to establish a network and
contact others more frequently. Take in what
others have to say and make your presence
known.

NADKAR

Cnterprises




JAY

Jay Sotta is a beverage entrepreneur who is the
founder and curator of Sotta's and Cup-ji, both
of which are amongst the finest tea brands not
just in Mumbai but in the entire country. Infact,
Cup+ji was one of the finalists in Gulfood 2022,
UAE Iin the most innovative beverage category
and was the only brand representing India.

Talking about him stepping into the beverage
business he told us that his family was involved
IN the tea making business already. Jay studied
at K.C. College from 2017 to 2020, pursuing his
undergraduation in Film Television and New
Media Production. While in college, he also
served as the President of the Rotaract Club.

In K.C. College, he got the opportunity to
develop leadership qualities and defeated his
stage fright.

The marketing strategy used by Jay for both his
brands were very distinct. Sotta's tea was
completely selling on visuals as he tried to make
the product aesthetically pleasing. This strategy
worked for some time but then he decided to
level up and this was how Cup-ji came into
picture.

In Jay's own words the main aim of the
company is to democratise green tea. Green
tea is often stereotyped as a drink for the rich
and feminine. To remove stigma around the
drink is the major marketing stance of the
company. Talking about howthe company
caters to the taste buds of the w

SOTTA

Indian consumers, Jay said that the company
came up with various green tea flavours
namely "chatkara paan" and various other
flavours which are sweet and minty with
minimal to no sugar that would help the
consumer to lead a healthy lifestyle as well. He
also said the innovative name "Cup-ji" was
inspired from one of the most popular mobile
games PUBG so that the company could cater
to the youth. Also elaborating on the major
challenges that he faces as an entreprenedur Is
new age hiring as the fast growing pace of the
company becomes a challenge when it
comes to assembling the right team.




Jash Merchant's journey in motorsports and
road safety showcases the transformative
power of passion and determination. From a
childhood fascination with cars to establishing a
business focused on safer roads, Jash's story
reflects resilience and purpose.

Several years ago, frustrated with reckless
driving, a simple suggestion from his father
sparked the idea of creating a driving course.
Drawing on international teaching standards
and emphasising road safety, Jash turned his
passion into a mission.

His time at K.C. College played a pivotal role in
shaping his character. Leaving home for a new
institution taught him the value of discomfort for
personal growth, making K.C. College a
platform for new experiences, friendships, and
personal development.

The path to success had its challenges. Building
clientele and navigating the logistics of
motorsports events in India tested his skills.
However, the success of these events
exceeded expectations, affirming his
confidence in the process.

The turning point came when road safety
gained prominence due to rising accidents.
Jash saw an opportunity to combine his passion
with societal impact. With a vision for a safer
India, he aims to contribute to road safety,
leveraging India's developmental opportunities.

JASH
MERCHANT

Jash's success is not just about achieving
goals but evolving to meet changing
objectives. He emphasises hard work, a goal-
oriented mindset, and continuous
improvement. Financial planning became a
cornerstone of his strategy, demonstrating
fiscal responsibility.

Jash envisions his firm making a significant
Impact on many lives through motorsports and
road safety initiatives, contributing to a safer
India. His unwavering support system of
parents and friends has been crucial in guiding
him on his entrepreneurial journey.

In conclusion, Jash Merchant's story is more
than motorsports; it's a narrative of passion,
perseverance, and a commitment to creating
a positive impact. Through his business, he's
steering India towards a safer tomorrow, one

race at a time.

HEQUERE
FLAG




This is the ideology which inspired Kevin Shah
to lay the foundation of his company Kallpam
Group, a construction consultancy company
which provides solutions to all the challenges
faced during construction — from footing to
finish stage.

Kevin studied at K.C.College, pursuing his
undergraduation in Management Studies. After
graduation, he worked in a diamond processing
company. The turning point in his professional
life was in 2018, when the company he worked
for decided to discontinue their operations of
natural diamonds. Thus, inspired by his father,
he decided to become an entrepreneur.

Under the wing of the construction material
supplying company established by his father
and his uncle 25 years ago, he started his own
venture. Kevin strongly believes in the saying
‘prevention is better than cure’ and hence he
strives to save the valuable time and money of
his clients by providing solutions at the
preliminary stage itself.

Kallpam group offers services for both
corporate and residential projects. Commercial
complexes form a bigger proportion of his
clientele, the famous 5star hotel ‘Marriott Surat’
being a part of it. They have also worked on a
project in Goa designed by celebrity architect
Suzanne Khan.

The advertising for his venture is inhouse and
he proudly exclaims that they are mostly
approached by clients based on word of mouth
and excellent customer reviews.

KEVIN
SHAH

He thinks that having accompanied his father
to industrial site visits and client meetings
while he was still a student has helped him
become proficient in this field. He is also
grateful for the support he has received from
his mentor Ritika Pathak maam and the
funding he received from his grandfather,
which helped him embark on his
entrepreneurial journey.

He believes that the key to being a successful
entrepreneur IS having great observational
skills to identify the common problems around
us. After having identified the problem, we
must put our critical thinking to work and with
a positive approach, try to find solutions. This
solution, whether a product or a service, could
make for a great business idea.

R




In the dynamic realm of healthcare
entrepreneurship, Krishil Sheth, founder of
India's groundbreaking platform MEDICOM,
embarked on his transformative journey in 2021.
Armed with a profound understanding of web
technology, Krishil set out to revolutionise the
healthcare landscape.

Established in 2021, MEDICOM is India's
premier platform offering a unique service —
swift comparison of medicines. Krishil's
brainchild enables users to compare multiple
medicines within a remarkable 5 seconds. The
platform reflects Krishil's fusion of technological
acumen and entrepreneurial spirit.

Krishil's pivotal educational chapter at K.C.
College from 2019 to 2022 was life-changing,
attributing his growth to exceptional faculty
guidance. He honed Vvisionary thinking,
leadership, networking, and problem-solving
skills, proving instrumental in his entrepreneurial
endeavours.

The evolution of MEDICOM mirrors Krishil's
commitment to excellence. In mid-2022, he
unveiled the second version with enhanced
features and a refined Ul design. Not resting on
laurels, Krishil launched the third iteration in the
subsequent vyear, Iintroducing a patented
algorithm to alleviate server stress and enabling
the comparison of multiple medicines
simultaneously.

Presently, MEDICOM offers users two plans: a
free plan and a premium plan. The free plan
facilitates the comparison of a single medicine
at regular speed, while the premium plan,
priced at Rs 9 per month or Rs 99 per year,
grants access to multiple medicines and
features the patented algorithm.

KRISHIL
SHETH
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Krishil draws parallels between his experience
with MEDICOM and an earlier stint with Map
Guide Internship, emphasising the iterative
nature of entrepreneurship. Reflecting on his
journey, he advises aspiring entrepreneurs to
prioritise security and privacy, addressing

unmet needs in healthcare and technology.
Staying informed about healthcare
advancements and a patient-focused

approach, along with the role of design, are
crucial according to Krishill.

In conclusion, Krishil Sheth's entrepreneurial
journey with MEDICOM exemplifies the
symbiotic relationship between technology
and healthcare. Through  unwavering
commitment, continual innovation, and a focus
on critical challenges, he has created not just a
platftorm but a beacon of progress in
healthcare entrepreneurship.




KRIT

Chaheti, a women's clothing brand specialising
iIn formal wear and customizable designs, was
founded by Krit Shah in collaboration with her
father, Inspired by the memory of her
grandfather. Krit's journey began with seven
months of dedicated learning about the Mumbai
clothing industry, followed by the establishment
of their manufacturing unit.

In the competitive fashion landscape, Chaheti
faced the challenge of finding its niche anc
standing out. Krit tackled this by focusing or
timeless, Dbasic pieces and  offering
customization to the exact size of each client,
avoiding the pitfalls of accumulating excess
iInventory seen in fast fashion. They also catered
to various market segments with ready-to-wear
options.

With the aim of becoming a wholesale brand,
Krit's marketing strategy involved local business
outreach through sales executives and a strong
presence at exhibitions. Her entrepreneurial
journey transformed her organisational and time
management skills, turning her from a rule-
abiding Individual to someone with a risk
appetite. Prioritising tasks and finding joy iIn
every aspect became her go-to method for
managing overwhelming situations.

Memorable experiences include her father
sharing anecdotes about her grandfather's
work, the venture's inspiration, and the
excitement of their first exhibition stall, where
nearly the entire inventory was displayed. The
first sale and positive customer interactions
fueled Krit's motivation.

SHAH

Krit's time at KC College, holding leadership
positions In various committees, played a vital
role in her growth. Managing teams and
deadlines strengthened her self-belief, and
entrepreneurship sessions inspired her to
venture into her own business. Group projects
facilitated networking with fellow
entrepreneurs, forming a strong support
system.

Her advice to aspiring entrepreneurs is to
persevere, work hard, and maintain
transparency. When facing challenges, she
suggests seeking perspectives from others
and finding  solutions  collaboratively.
Emphasising the importance of creating a
unique brand Image, Krit recommends
continuous learning through podcasts and
books. Lastly, she advocates for maintaining a
work-life balance to prevent burnout.

Explore your true style




Kartikeya Pandey, the founder and creative
director of 'Neon Guts,' is dedicated to crafting
compelling brand narratives that deeply
resonate with their intended audience. His
expertise lies in creating engaging content that
goes beyond mere promotion, establishing
meaningful connections. Through Neon Guts,
he aims to give brands distinctive identities, play
a pivotal role In achieving social media
objectives, and expand their online footprint.

Mr. Kartikeya believes that the dynamic
marketing industry can't be mastered through
textbooks alone. He emphasises adapting to
evolving trends and values practical, hands-on
experience. His roots in a business-oriented
family ignited his passion for entrepreneurship,
driving him to connect with diverse brands.

Aligning client visions with his strategic plans
poses a significant challenge for Mr. Kartikeya.
Convincing clients to embrace his ideas in a
landscape of unique perspectives requires
considerable effort. Yet, he diligently refines
their visions to resonate effectively with the
target audience. He envisions a decade-long
strategy to propel Neon Guts to tenfold growth,
planning to reinvest personal capital into the
business for substantial and enduring
expansion.

KARTIKEYA
PANDEY

credits the

Mr.  Kartikeya
environment of KC College for instilling the
belief that he could forge his path. Guided by
his family's advice to ‘work for himself,
Kartikeya embarked on a journey of self-
discovery and business innovation.

nurturing

His collaboration with Jems, a renowned
Jewellery brand in Jaipur, revealed his passion
for cultural expansion. He advocates that,
armed with focus and determination,
entrepreneurs can overcome any obstacle
and remain resilient. Kartikeya imparts his life
motto to fellow entrepreneurs, urging them to
"Believe in themselves, Embrace Cultural
Enrichment, and Navigate Challenges with
Focus and Determination” on the

entrepreneurial journey.




In 2020, amid the challenges of the COVID-19
pandemic, Khushi Gandhi emerged as a
resilient entrepreneur with a passion for
creativity. Founder of Art Amour, Khushi
ventured into handmade resin goods, drawing
inspiration from her father's entrepreneurial
spirit. Starting as a humble endeavour, Art
Amour quickly grew into a thriving business,
driven by Khushi's commitment to innovation.

Khushi's journey was marked by both business
growth and personal development. Adept
communication and leadership skills played a
crucial role in her success. She effectively
articulated her vision internally with her team
and externally with clients, adapting to the
challenges posed by the pandemic.

Recognizing the significance of marketing,
Khushi leveraged digital platforms to showcase
her handmade resin goods and connect with a
wider audience. A strong presence on LinkedIn,
Instagram, and Facebook amplified Art Amour's
reach. Khushi emphasised the power of word-
of-mouth  marketing, fostering  personal
connections to expand her client base.

Balancing work and life, Khushi meticulously
planned her schedule to cater to both academic
commitments and her growing business. Even
during exams, she strategically managed her
time, ensuring the continuous operation of Art
Amour.

KHUSHI
GANDHI

Facing challenges in the early stages, Khushi
tackled hurdles by integrating innovative
marketing strategies and participating In
entrepreneurial communities like E-Cell.
setbacks and failures were viewed as crucial
stepping stones to growth, with Khushi
maintaining an optimistic approach and
drawing Inspiration from her parents
unwavering support.

Khushi's advice to aspiring entrepreneurs
revolves around a forward-looking mindset.
She encourages others to prioritise their
businesses, work hard, and remain
undeterred by challenges. Khushi Gandhi's
entrepreneurial journey with At Amour
exemplifies resilience, innovation, and
continuous self-improvement—a testament to
the notion that success can be crafted even in
the face of adversity.

ART AMOUR

BY
KHUSHI
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For the articles of jewellery that exhibit stories,
Ashish Jewellers is known to be a storyteller.
Mayank Jain established this start-up with the
help of his cousins, and today it inspires those
who aspire to do something big on their own.
Although he possesses a zeal for filmmaking,
Mayank chose this career as an entrepreneur.

It was not easy for him to choose a path

different from his passion, but with Apart from earning profits, his experience,
determination, talent and commitment to work, ~ 9oodwill and skills ensure that his customers
he pushed himself to do something great in this ~ 9€t the desired jewellery at the best rates,

. : . qualities, designs, along with a substantial
fleld. He has a firm grasp of the essentials of improvement in after and before sale services

advertising, flmmaking and mass media thathe  5n4 with many more benefits. He believes that

learnt at K.C. College, the institution which  customers’ satisfaction is the key to success
moulded him as an individual, yet he decidedto  and keeping this strategy in mind he ftries to

enter into the family business. Mayank made  maintain an amicable relationship with his
this decision knowing fully well that there were ~ Customers through honest promises and fair
bigger and more established players in the prices. In spite of his creative skillset and

: : . efficient business model, he has faced many
industry who would serve as his competition. challenges in his mission to enhance every

aspect of his establishment.

It was not easy for him to choose a path
different from his passion, but with Mayank’s journey sets an impressive example
determination, talent and commitment to work, ©f how a young entrepreneur with great

: : . F dedication, passion and hard work can
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